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A supplementary ad hoc question was added to t
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Labour market

Unemployment rate, job availability, job
improvement

Inflation/Cost of living

Prices, purchasing power

Interest rate developments

Borrowing costs, return on investment
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Changes in taxes and public spending

Taxation, public spending, in particular on
social benefits and pensions
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Political developments in your country

Important political initiatives, new
legislation, changes in government

Global developments and trade policies

International conflicts, changes in foreign
governments, trade policies
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Technological change

New technologies and innovations
(artificial intelligence, ...)
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Climate change

Environmental issues and global warming
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Consumers — ad hoc question

Thirteen EU countries, representing 52% of the EU
population, and two candidate countries took part

In the ad hoc survey.

The participating countries were:

EU: Austria, Bulgaria, Cyprus, the Czech Republic,
Germany, Finland, Croatia, Hungary, ltaly, Latvia,

Malta, Poland, and Slovakia.

Candidate countries: Albania and Serbia.



Consumers — ad hoc question

EU estimate results

Inflation/Cost of living )

Global developments and trade
policies 120
Political developments in your - Q6

Results for the two candidate countries Albania and Serbia are broadly in line
with the EU estimate. However, except for inflation/cost of living, consumers tend
to be less negative than consumers in the EU.
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affect their views on the factors driving their

Consumers — ad hoc question

economic situation

Factor “labour market” — % balance
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The socio-demographic characteristics of the respondents
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Consumers — ad hoc question

EU estimate results

Impact of the different factors by age group — % balance

Inflation/Cost of living
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Changes in taxes and public
spending
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Consumers — ad hoc question

Country-specific results

Factor "inflation/cost of living factor” and consumers’ price change
expectations (in %, 1st quarter of 2025)
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Consumers — ad hoc question

Factor “labour market factor” and employment growth (2024Q4 compared to 2024Q3)
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Consumers — ad hoc question

Factors “domestic political developments” and “Technological changes”
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Summary of the analysis

» Most factors were assessed as having a negative influence
on consumers' views about their country’s economy.

» The socio-demographic characteristics of the respondents
affect their views on the factors driving their country's
economic situation

» Views on interest rate developments difficult to interpret.

» Significant concerns about domestic political
developments were mainly expressed in countries that — at
the time of the survey - were experiencing high political
uncertainty.

» Technological change emerges as the sole factor where
optimistic views outnumber pessimistic ones.



..and what ad hoc question should we ask in 20267

We could:
» Repeat the 2025 question.
» Advantage: we will be able to compare it with the 2025 results

» Disadvantage: asking “how have the following factors
influenced your views about the economy of your country?”
gives rather obvious results...

» We may want to “correct” for it asking, for example

> “what are your main concerns about the economy of your
country?” and then proposing the list of factors asking to
choose 3 factors

or

» "How concerned are you by the potential impact of the following
factors on your economy? (Choose a response for each reason)

o Factor 1: very concerned, quite concerned, not very
concerned, not at all concerned



...and what ad hoc question should we ask in 20267

» Change completely the topic of the ad hoc question to take the
opportunity to shed some light on other aspect of the consumers
survey.

Examples:
« Understanding what drives (or not) future savings (Q11)



Q11 “Over the next 12 months, how likely is it that you save any money?

Alternative topic: saving motives (1)

very likely/ fairly likely/ not likely / not at all likely /don't know.

If the respondent choose “very likely” or “fairly likely”:

>

"What is the main reason you intend to save money over the next 12

months? (Choose one response):

O

To cover for unexpected future expenses and/or ensure future financial
security for myself and/or my beloved ones (precautionary motive)

To reduce debt or pay off interest (precautionary motive)

In view of a planned large purchase (house, new car, etc.) (opportunistic
motive)

In view of important planned expenses (e.g. children’s education, journey,
etc.) (opportunistic motive)

To investment and wealth building: to grow money over time by earning
interest or investing in other financial tools (opportunistic motive)

To be able to take a career break, pursue a new opportunity, or simply have
the freedom to say "yes" to new experiences (opportunistic motive)

Because | expect to have spare income to save (opportunistic motive)
Other <
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Alternative topic: saving motives (2)

Q11 “Over the next 12 months, how likely is it that you save any money?
very likely/ fairly likely/ not likely / not at all likely /don't know.

If the respondent choose “not likely” or “not at all likely”:

» "Why do you think you are unlikely to save any money over the next
12 months? (Choose one response)

o ldon't expect to have any spare income to save (lack of financial
resources)

o ldon't see any opportunities to earn a higher return on my savings
(lack of investment opportunities)

o | have other financial priorities, such as paying off debt or covering
essential expenses (competing financial priorities)

o ldo not save, | rather enjoy life (lack of motivation)
o Other



...and what ad hoc question should we ask in 20267

» Change completely the topic of the ad hoc question to take the
opportunity to shed some light on other aspect of the consumers
survey.

Examples:
« Understanding what drives (or not) future savings (Q11)

e Other ideas?



Thank you for your attention!

ommission
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